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Abstract

Innovation in social network contents
is increasing every day through the contri-
butions and creativity of users. This paper
presents the study of the narrative possibil-
ities offered by Twitter through its thread
creation tool. To this aim, we analysed more
than 1,300 publications, grouped into 16
threads created between 2017 and 2020 and
with over 7million generated interactions. A
mixed methodology is used based on content
analysis, monitoring of Twitter publications
and semi-structured interviews. The results
show that there are several types of threads
on this social network and that each of them
has its own characteristics and voice, as well
as certain stylistic resources. The findings
indicate that Twitter has a high potential
both to create improvised narratives and to
construct planned stories and narratives,
which often rely on an elaborate pre-pro-
duction and audiovisual production process.
The threads of this social network allow for
the interactivity of the reading users and
their active participation in the construction
of stories.

Resumen

La innovacién en los contenidos de las
redes sociales digitales se incrementa dia a
dia mediante las aportaciones y la creativi-
dad de los usuarios. En esta investigaciéon
exploramos las posibilidades narrativas que
ofrece Twitter a través de su herramienta de
creacién de hilos. Analizamos mas de 1.300
publicaciones agrupadas en 16 hilos, crea-
dos entre 2017 y 2020, y que generaron mas
de 7 millones de interacciones. Empleamos
una metodologia mixta basada en anadlisis
de contenido, monitorizacidn de publicacio-
nes en Twitter y entrevistas semiestructu-
radas. Los resultados muestran que existen
diversos tipos de hilos en esta red social y
que cada uno dispone de unas caracteristi-
cas y una voz propia, asi como de recursos
estilisticos determinados. Las conclusiones
indican que Twitter tiene un alto potencial
tanto para crear narraciones improvisadas
como para la construccién de historias y re-
latos planificados, que a menudo se apoyan
en un elaborado proceso de preproducciéon
y produccién audiovisual. Los hilos de esta
red social permiten la interactividad de los
usuarios lectoresy su participacién activa en
la construccién de historias.
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Introduction

The expansion of the Internet and the arrival
of digital social networks has changed the way
we communicate nowadays. This has been
accelerated by the spread of smartphones, which
allow users to be permanently connected, form
communities and participate in continuous
conversation flows. The new mobile ecosys-
tem (Aguado et al, 2014; Canavilhas, 2015)
is constantly and rapidly evolving, resulting
in changes in behaviour (Martinez & Aguado,
2006). Conversation, as already anticipated by
the Cluetrain Manifesto (Levine et al., 1999), is
the epicentre of the network. Mobile devices are
not only used to maintain social relations, but
theyalsoplayakeyrolein cultural consumption,
which is increasingly leaning towards formats
that influence participation and personalisation
(Ruano, 2009).

This new paradigm has enabled users to
become active players and creators of their
own content, which they broadcast to the real
audience (their group of followers) and the poten-
tial audience (the mass of network users). For
this reason, digital networks have incorporated
tools that allow for the development of creativity
and make multiple resources available for their
members to broadcast messages with. These
supports are set up as new story containers that
allow users to communicate effectively and in a
participative way, in a much more dynamic and
interactive context than any other medium.

Users are both consumers and creators of
content, and the way stories are told has been
affected by this duality, as technologies have
given rise to new narratives (Freitas & Castro,
2010). Thus, personal narrative formats arise,
where users share their experiences with other
Internet users in real time or after an event has
taken place (Roig et al., 2017).

This research addresses the narrative possi-
bilities offered by Twitter and contributes to the
study of the use of new platforms, the entertain-
ment formulas they offer and the resources that
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can be used to tell stories. The findings can be
useful not only in an academic context, but also
on a practical level, by providing insight into
the use of Twitter for storytelling and engaging
other users.

The general objective of this paper is to
analyse the narrative potential of Twitter in the
Spanish context. The specific objectives are:

- tostudythe characteristics of the threads that
form part of the sample.

- to describe the language and stylistic
resources used in the threads.

- to determine the audiovisual elements used
by the authors to structure their discourse.

- to monitor the interactions generated by the
threads among the community of Twitter
users.

Nowadays, forms of fiction and entertain-
ment in short format have become widely
accepted, both by the public and by critics, and
have spread to many artistic manifestations.
This is the case of micro-theatre (Diaz-Morilla &
Castro-Martinez, 2018), micro-telling (Andres-
Suarez, 2010) or audiovisual micro-formats that
last a few seconds (Guarinos, 2009). In the case of
miniature fiction (Ette et al., 2015), this is
combined with short fictional audiovisual
forms, while taking advantage of both intertex-
tuality and the new dissemination possibilities
offered by the Internet and, especially, digital
social networks.

Narrative and literary practices on Twitter —
and similar platforms such as Weibo (Liu, 2019)
— have developed vastly in the last decade.
According to Torres (2016), in 2008 the media
began to use concepts such as tweeting, twiller
(blend of the words tweet and thriller) and twovel
(blend of tweet and novel) to describe practices
carried out on this social network with the aim
of telling stories, both by anonymous users and
by well-known authors such as Neil Gaiman,
Jennifer Egan and Margaret Atwood.

Thus, from the union of Twitter and litera-
ture, the terms twitterature or tweeting (Colén,
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2015; Ballester, 2018; Posada, 2020) and Twitter
Fiction (Lowman & Correa-Diaz, 2015) arise. At
first, each message was limited to the 140 char-
acters allowed by the social network, but the
proposal was strengthened by the incorporation
of the functionality of writing threads (linking
several messages together so that the rest of the
users can read them in succession). The charac-
teristics of twitterature (Escandell, 2014), which
distinguish it from literature on Twitter -under-
stood as a mere translation of traditional literary
creations into this network -, imply the use of
the platform's resources, such as mentions,
hashtags, spacelimitations and the possibility of
using other types of content beyond the merely
textual expression.

For Romero (2015), information and commu-
nication technologies and cyberculture have
generated new models of writing and reception
in the context of social networks:

More than ever, the web demands an active reader,

who receives, values, creates and interprets the new

forms of literature. A reader who is no longer such,
because not only they read, but also see and hear lit-
erature. Itisthe receiver of transmediated literature,
as well as the creator of the works it receives, capable
of expanding and generating new reading possibili-
ties. On the other hand, the writer, who seeks inter-
activity more than ever, who tries to hide fictionality
under a mask that seems as real as possible, uses the
new tools that the web offers and experiences the new
forms of communication that the public demands (p.
301).

These hybridizations offer new possibilitiesin
the creation of digital contents, which link to the
interest of the users, as they enhance and enjoy
them (Pérez & Salgado, 2019), which has given
rise to the success of twitterature, to such extent
that projects like ‘La Hiloteca’, an initiative by
Manuel Bartual and Modesto Garcia dedicated to
compiling the Twitter threads that have created
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the best stories in Spanish on this network, have
emerged around this type of content.

Method

This descriptive study uses mixed analysis
methods (Teddlie & Tashakkori, 2010) and is
inserted in the studies of social networks as
digital communication tools. It consists in a lon-
gitudinal analysis (Wimmer & Dominick, 1996)
of 16 Twitter threads taken as a reference for the
period between 2017 and 2020.

The sample (table 1) is made up of the threads
awarded at the first and second editions of the
Thread Fair, organised by Twitter Spain and at
the special edition celebrated on the occasion
of the quarantine by the COVID-19. The Feria
del Hilo (Thread Fair) is an initiative devel-
oped by Twitter Spain which, together with
Samsung, El Corte Inglés, Ambito Cultural and
Orange, consists of a tweeting contest (stories
told through Twitter). Any user of the social
network who publishes a story during the com-
petition period can participate with a minimum
of 5 publications and a maximum of 100 and
incorporating a mention of the official Twitter
Spain account and the #FeriadelHilo hashtag
in their last tweet. It is allowed to use any kind
of resource of the platform: text, image, video,
gif, moments, links, surveys, etc. In this way,
the creativity of the tweeters is recognised and
interesting contents are made known to the
community. The three editions included in the
exhibition coincided with the Madrid Book Fair.

In addition, we have completed the sample
with the detailed study of 4 threads that were
pioneers in reaping great success in this format.
We hope to achieve a global understanding of
the phenomenon (Berganza-Conde & Ruiz-San-
Roman, 2005) through the triangulation of
various sources of information, obtained with
the following techniques:
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Table 1
Threads that make up the sample

Author Thread Year  Recognition

@ManuelBartual Todo esta bien 2017  Great success on Twitter

@ManuelBartual y @modesto_garcia Red Monkey 2018 Great success on Twitter

@MenendezFaya Plantillas 2018 Great success on Twitter

@Guille_FerRam Madre perdida 2018 Great success on Twitter

@Bereikua Vuelo trasatlantico 2018 Non-fiction thread award

@SusanaVallejoCh Monstruo 2018 Thread Award starring a monster

@plot_tuit Asesinato 2018 People’s Choice Award and Thread of Fiction Award
@aberron Anécdotasinfantiles 2018 Parents’ thread award

@NagoreSuarez Libro perdido 2019 People’s Choice Award

@follaldre Follaldre 2019 Comedy Thread Award

@dev_secret_ venganza 2019 Love and Technology Award

@SariBamba Sin plastico 2019 Thread to Change the World Award
@NagoreSuarez Cluedo 2020 People’s Choice Award and Thread Thriller or Mystery Award
@Nopanaden Fantasmas 2020 Fantasy Thread Award

@]JotDownSpain Covid 2020 Useful Thread Award

@NicoOrdozgoiti Libroinfantil Covid =~ 2020 Jury's Award

Prepared by the authors. Source: Twitter.

- A documentary bibliographical review, in
order to go deeper into the phenomenon of
Twitter threads and establish the elements
involved in the construction of messages.

- Analysis of the content of the publications
of each thread in the sample, through an
analysis table (table 2), structured in catego-
ries and subcategories.

- Monitoring of publications on the social
network through tools such as Hashtagify
and Tweetbinder. Hashtagify is a software
for analysing and monitoring publications
on social platforms that, among other func-
tions, allows users to identify trends, access
detailed data on user accounts, monitor tags
and see their usage rates. Tweetbinder is a
hashtag analysis tool for Twitter that allows
users to obtain data about the tags used in
the network to mark your content and track
them; it enables users to specify the impact of
publications in real time or by accessing their
historical line.

- Semi-structured interviews with four of the
authors of the sample threads. The script of
the interviews consists of 4 blocks of content

in order to obtain a global perspective of the
phenomenon, as well as an in-depth knowl-
edge of the creation process. The sections are
as follows: the thread that has been analysed,
characteristics of the Twitter threads,
elements that promote interactivity and nar-
rative use of the Twitter threads. To carry
out the interviews, we contact the authors
via direct and private messages on Twitter.
We presented them with our project and the
request to participate in a single semi-struc-
tured individual interview. Therefore, the
length of the interviews is variable.

Results

The results indicate that the analysed threads
accumulate 1,342 tweets and a global figure of
7,434,743 interactions, which is broken down
into 5,957,128 Likes, 1,119,742 Retweets and
357,873 Comments. An individual analysis of
eachset of publicationsallows for a brief synopsis
of each thread:

1. Todo estd bien (Everything is fine) with @
ManuelBartual. Strange events occur to a
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Table 2
Content analysis sheet
Tweets
Likes
Thread Metrics Retweets

Comments

Thread tool

Text

Date

Hour

Likes

Retweets

Comments
Image
Video

Metrics of eachtweet ~ Audiovisual elements Audio

Emoticons
Gifs
Links
Hashtags
Call to action

Elements to enhance interactivity Mentions
Survey

Retweets to other publications

Narrator type

Language used

Main characters

Narrative elements
Secondary characters

Location of the story

Stylistic resources used

Prepared by the authors.

young man on holiday that make him fear
for his life.

Red Monkey by @ManuelBartual and @
modesto_garcia. The tweeter Nela Garcia
tells what happens to her after finding a
mobile phone and trying to locate its owner
toreturnitto her. After discovering that the
owner’s identity is false, she will have to go
through strange tests to uncover a mystery
in which technologies will help her find
clues about what is happening.

Plantillas (Insoles) of @MenendezFaya. A
young woman tells the true story of a little

shoplifting at work and how the situation
leads to a trial with surreal touches.

Madre perdida (Missing mother) of @
Guille FerRam. The tweeter describes his
mother’s visit to Madrid and the difficul-
ties in locating her after she gets lost in the
underground.

Vuelo transatldntico (Transatlantic flight)
by @Bereikua. It provides curious details
about how to experience a flight between
Los Angeles and Madrid from the cabin of
an aircraft.
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10.

11.

12.

13.

14.

15.

Monstruo (Monster) by @SusanaVallejoCh.
It describes the behaviour of humans
from the perspective of an alien who likes
croquettes.

Asesinato (Murder) by @plot_tuit. A tweeter
sees a photo showing a young man who has
just committed suicide and, suspecting that
he has in fact been murdered, begins to
investigate through social networks.
Anécdotas infantiles (Children’s anecdotes)
from @aberron. The user tells the hilarious
reactions of his young children to different
situations by retelling publications he has
made over the last few years.

Libro perdido (Lost book) by @NagoreSuarez.
Nagore finds a book that she took out of
the library years ago, but when she goes to
return it, she finds out that she must solve a
mystery about its author.

Cluedo by @NagoreSuarez. Nagore is
spending her quarantine in a house in the
countryside and one morning the owner of
the house is no longer there; she suspects
that he has been murdered and begins to
investigate.

Follaldre by @follaldre. The tweeter
rehearses that all the decisions he has to
make throughout the day are guided by the
results of the tweeters’ surveys on this social
network. The result will be unexpected.
Venganza (Revenge) of @dev_secret . The
user tells ofhisrevenge through the network
onayoung man who almost ran over him by
accident.

Sin pldstico (No plastic) from @SariBamba.
It makes recommendations to reduce the
use of plastic in everyday life.

Fantasmas (Ghosts) of @Nopanaden. The
tweeter tells a strange story that happens at
the hospital where he works, about which
ghost stories are told and in which users
seem to see unique things.

Covid by @JotDownSpain. The famous Jot
Down tweeter tells of her admission to an
Italian hospital by Covid-19 and how she
faces the isolation imposed on her by the
pandemic.

16. Libroinfantil Covid (Children’sbook Covid) by
@NicoOrdozgoiti. The tweeter and his wife
share the illustrated children’s book they
have created to explain the confinement
and the measures of prevention against
Covid-19 to their son.

All the threads are first-person narratives,
with a testimonial approach. Even so, it is
possible to distinguish the real threads, which
are based on the experiences of their protago-
nists, from the fictional ones. In this case, which
accounts for 50% of the exhibition, none of the
threads admits that it is an invention until the
resolution is reached. On the contrary, those
that are true stories usually begin by clarifying
this point.

We also distinguish several purely narrative
threads, which construct the story through
tweets with a classic structure of introduction,
body and conclusion (although some of them
present several points of plot, turns in the
action, barriers to the protagonist’s objective...).
This format is used in 87.5% of the threads.
However, there are two cases (@SariBamba
and @aberron) that do not tell a story as such,
although they have an internal narrative in each
tweet or unit; the overall thread is actually a
compilation of publications that revolve around
the same theme.

Within the narrative threads we also distin-
guish two groups: those who tell the story in
real time, that is, letting hours, even days pass
between publications of the same thread; and
those who tell the story in a sequential manner
clarifying that the events occurred previously.
For their part, those published in real time can
be authentic, as in the case of @JotDownSpain,
or simulated, as in the story of Manuel Bartual.

The threads that have generated the most
interactions have been those with the highest
number of tweets (table 3). But this correspond-
ence is not fulfilled in all cases, as there are
some with few tweets that have also obtained
high levels of Likes, Retweets or Comments,
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Table 3
Total thread interactions

Author Thread Tweets Likes Retweets Comments
@ManuelBartual Todo esta bien 374 3.514.500 705.794 288.944
@ManuelBartual y @modesto_garcia  Red Monkey 212 1.156.200 190.786 47.921
@plot_tuit Asesinato 97 390.300 99.665 4.871
@NagoreSuarez Cluedo 114 319.868 34.679 3.639
@MenendezFaya Plantillas 34 245.400 11.311 3683
@Guille_FerRam Madre perdida 41 180.600 45.773 2.176
@NagoreSuarez Libro perdido 69 68.059 15.133 707
@JotDownSpain Covid 110 41.513 1.601 4.513
@NicoOrdozgoiti Libro infantil Covid 16 31.711 13.184 849
@follaldre Follaldre 73 3.339 766 199
(@aberron Anécdotas infantiles 21 2.214 456 79
@Nopanaden Fantasmas 38 1.545 326 144
@Bereikua Vuelo transatlantico 23 769 52 31
@SusanaVallejoCh Monstruo 39 529 27 24
@dev_secret_ Venganza 24 427 138 33
@SariBamba Sin plastico 57 154 51 60

Prepared by the authors. Source: Twitter.

which indicates that the number of publications
increases the possibilities of users to relate to the
content, but it is not a determining factor.

In addition to the total interactions, arelevant
metric for user engagement with publications
must be considered: the average number of
interactions with threads in the categories of
Likes, Retweets and Comments (table 4). Thus,
through these numbers, the effectiveness of the
threads can be determined in relation to their
length, as it calculates the performance of each
individual tweet. Some threads with apparently
fewer interactions, such as @NicoOrdozgoiti, @
Guille FerRam or @MenendezFaya, managed to
attract alot of attention from users despite being
much shorter and having a lower overall number
of impacts (tweets).

From the study of the topics (figure 1), it can
be seen that the most numerous are the threads
related to mystery/intrigue/thriller (Todo estd
bien, Red Monkey, Asesinato, Cluedo and Libro

perdido), followed by comics or humorous ones
(Plantillas, Madre perdida, Follaldre, Anécdotas
infantiles and Monstruo), informative (Covid,
Libro Covid Infantil, Vuelo trasatldntico and Sin
plastico) and terror/suspense (Fantasmas and
Venganza).

In this sense, the interviewees point out that,
although each tweeter has its own audience and
any subject can be dealt with, the most attractive
ones for the majority of the audience are usually
humour and mystery. Indeed, the most suc-
cessful in terms of community reactions in the
social network are mystery and humour, while
informative and horror or suspense ones (related
to ghosts or revenge) seem to be less attractive.

Regarding the elements that facilitate interac-
tion with the social network community, such as
surveys, mentions, Retweets from other publi-
cations, calls to action and hashtags, the results
indicate that they are not overly used tools in the
construction of the threads.
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Average
Author Thread Tweets

Likes Retweets Comments
@ManuelBartual Todo esta bien 374 9397.1 1887.1 772.6
@ManuelBartual y @modesto_garcia Red Monkey 212 5453.8 899.9 226.0
@plot_tuit Asesinato 97 4023.7 1027.5 50.2
(@NagoreSuarez Cluedo 114 2805.9 304.2 31.9
(@MenendezFaya Plantillas 34 7217.6 332.7 108.3
@Guille_FerRam Madre perdida 41 4404.9 1116.4 53.1
(@NagoreSuarez Libro perdido 69 986.4 219.3 10.2
@JotDownSpain Covid 110 377.4 14.6 41.0
@NicoOrdozgoiti Libro infantil Covid 16 1981.9 824.0 53.1
@follaldre Follaldre 73 45.7 10.5 2.7
(@aberron Anécdotas infantiles 21 105.4 21.7 3.8
@Nopanaden Fantasmas 38 40.7 8.6 3.8
(@Bereikua Vuelo transatlantico 23 33.4 2.3 1.3
@SusanaVallejoCh Monstruo 39 13.6 0.7 0.6
@dev_secret_ Venganza 24 17.8 5.8 1.4
@SariBamba Sin plastico 57 2.7 0.9 1.1

Prepared by the authors. Source: Twitter.

Althoughrarely, surveysarepresentinseveral
threads in the sample. Their analysis distin-
guishes two formulas for using them in the nar-
rative. Some authors, such as @NagoreSuarez,
use them to increase the sense of participation
of the users, who are guided on the development
of the story and redirected if their answers are
not in line with the initial planning. It is also
the case with comments and suggestions on the
resolution of the clues, although in this case the

Figure 1l
Topic of the threads

Terror/suspense
Divulgation
Humour

Mystery/Intrigue/ Thriller

Prepared by the authors.

plot is sometimes modified taking into account
the opinion of the followers.

Another way of applying the surveys is as @
follaldre does. He really gives the tweeters the
power to build the story through the results of
the surveys, which he uses to make decisions
such as the direction of the underground to take
or even what to have for dinner (although in this
case he uses an app so users order what they
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want to be served directly to the bar). This is a
true example of interactive narrative thread.

SometimestheRetweetsarealsoused withthe
aim of orienting the narration in one direction or
another, as well as responding to the comments
and suggestions of the readers. Another element
of scarce use are the mentions, which are not
common in the threads except to thank some
users for their contributions, to recognise them
as sources or, in cases where the story is told by
characters with social profiles, to make them
more credible. As already mentioned, the can-
didates for the Thread Fair mention the Twitter
Spain account and the hashtag in their final
tweet in order to participate in the competition.

As for the calls to action, these are given in
some threads, generally in fiction, when the
protagonists want to promote interactivity or
awaken the interest of the community. In these
cases, the tweeters are directly asked to do some-
thing, or a situation arises in which they are
indirectly encouraged to express their opinion,
as in Todo estd bien, Red Monkey, Libro perdido,
Asesinato and Cluedo, with great effectiveness
and a high number of responses.

The use of hashtags is testimonial, since they
are practically only used to close the threads,
and to register them in the contest of the social
network, reason why the most frequent one is
#FeriadelHilo. Throughout the publications, the
presence of hashtags is practically non-existent,
except in three cases:

- Red Monkey. Halfway through the story, he
begins to use that hashtag to convey the con-
versation about the story. It is then included
in the closing video and on the promotional
poster.

- Sin pldstico. Very few publications add
hashtags related to the disposal of plastic
products, but they are neither unified nor
constant. Furthermore, she only uses themin
Spanish. This may be one of the main reasons
why this thread has not been widely dissemi-
nated, asitisahighly specific topicand with a
large community, organised by hashtags and

networks (of which the protagonist was not
part).

- Covid: The author sometimes uses #covid19
in some of her publications to thank health
workers for their work or to encourage the
sick. She also uses other hashtags in sarcas-
tic tones, such as #InfluencerdePandemias.
This is a common practice in digital social
networks: turning phrases or words into
hashtags as if they were widely used in the
community.

On the other hand, the audiovisual elements
of the threads are very useful for making the
narration more dynamic, bringing realism and
generating interactivity (image 1).

According to the interviews, the threads are
usually planned, at least in their main idea and
structure, but their elaboration depends on the
elements that make up the story and whether
it requires audiovisual material. Usually, the
whole story is written and passed on to the suc-
cessive tweets.

Some threads require a pre-production
and production process prior to publication.
This is because they use photographs, videos,
graphics, simulation of synchronous conversa-
tions or phone calls, real screenshots, etc. Thus,
planning was very high in four threads and high
in two (figure 2). There are five threads that do
not require previous production of audiovisual
content.

Audiovisual resources generate high levels
of interactivity, since the tweets that contain
these elements (videos or photographs) receive
a greater number of interactions. In addition,
the number of visualisations of the videos is very
high, going over thousands of visits.

Foritspart, thepresenceoflinksinthethreads
is unusual, except in cases where they have an
informative purpose, as is the case in many @
SariBamba publications, or when the hyperlinks
are at the service of the narrative, either to con-
textualise it, as in the case of @Nopanaden or
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ﬁ Manuel Bartual &
L @ManvelBartual

En respuesta a @ManuelBartual

derecha.

93 Nogore Sudrez ©hsgoresuae: 21 mar 10:04 p. m. - 25 ago. 2017
Vale. VA'S A FLPAR

Q 7,5mil

Acabo de traspasar el hall. Esta todo justo
al revés que en mi hotel. Esta piscina en el
mio esté saliendo por aqui pero a la

© 1 mil personas estén twitteando ...

Castro-Martinez, A., & Diaz-Morilla, P.

Twitterature: telling stories with the threads and resources of Twitter

Image 1. Examples of successful audiovisual resources applied to Twitter threads.

Source: Twitter.

(@NagoreSuarez, or because they are part of the
fiction, as in Red Monkey.

The results of the analysis of the narrative
elements of the threads indicate that close and
colloquial language is used in all cases. In some
cases, it is totally correct, as in the popular
threads, and in others cases it includes rude
words or popular expressions — “Estoy living”
(“I'm living”), “vais a flipar” (“youre going to
freak out”), “LOL"... —, either as part of the voice
of the narrator or to give credibility to the tense
situations in the fictional threads, as sometimes
they are used habitually and other times only at
specific moments in the story (image 2).

In these cases, it is common to use capital
letters, which in Internet language is equiva-
lent to shouting, and expressions from digital
social networks, such as ‘WTF’ or “me pide,
me perdona” (“he asks me, he forgives me”), an
expression coined by the thread of the theft of
the shoe insoles and used as a popular expres-
sion that appears in another thread analysed. As
characteristics of the threads, the interviewees
highlight the need for them to allow easy reading

through plain language, in order to reach more
readers. They also highlight the general use of
the first person to convey closeness and realism.
The number of characters in the threads is
variable, but the stories normally contain a main
character, which can be a man or a woman, and
a limited number of secondary characters who
intervene in the plots.

The most used stylistic resources are met-
aphors (“equipo de héroes anti-Bichito” “anti-
Buggy hero team”), comparison (“For example,
these pods cost 25 euros and have enough for 240

Figure 2

Level of pre-production and audiovisual production of
the threads

None
Medium
High
Very high
0 . | 2 3 4 5 6
Prepared by the authors.
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g Willi Depu @Guille_FerRam - 28 may. 2018
Ella de alli no se mueve que para chocho relajao el suyo pero esa vez la -
convenci. Y llego un lunes y el viernes estaba ya blanca pq yo trabaja y

solo habia asomado el mofio por la ventana.

Castro-Martinez, A., & Diaz-Morilla, P.

Twitterature: telling stories with the threads and resources of Twitter

Manuel Bartual & L 4 Manuel Bartual § L J
@ManuelBartual @ManuelBartual

A
En respuesta a @ManuelBartual

TENGO EL CORAZON A MIL POR HORA

En respuesta a @ManuelBartual

JODERJODERJODER

6 11 1582 2,1 mi T 10:11 p. m. - 25 ago. 2017
10:27 p. m. - 25 ago. 2017
9 Willi Depu @Guille_FerRam - 28 may. 2018 9mi 1,8 mil personas estdn twitteando

Yo cuando la vi el viernes dije cofio ‘winter os coming’ Cuando la vi 8,9 mil ) 2 mil personas estdn twitteando
escuchando en la cocina a la nifia Pastori asi dije uy como no la del sol se Manuel Bartual @ L 4

me va. = welBartual

Manuel Bartual @ L
En respuesta a @ManuelBartual @ManuelBartual

Y 9 T 138 1,9 mi

Willi Depu @Guille_FerRam - 28 may. 2018

Asi que le dije mama mafiana nos vamos al centro que nos vamos de
compras y voy a tirar la casa contigo. Mira se le iluminé la cara en plan
‘por fin me saca el mariconazo’

DI 0 187 28m

JODER

10:22 p. m

D 20,7 mi

-
En respuesta a @ManuelBartual

Estoy volviendo a mi hotel. Enseguida os
cuento. Buffffffff

10:31 p. m. - 25 ago. 2017

9,4 mil 2 mil personas estan twitteando
Manuel Bartual @ L4
@ManuelBartual

=

En respuesta a @ManuelBartual

Vale. A ver. He entrado a la habitacién, eso
lo habéis visto.

10:43 p. m. - 25 ago. 2017

25 ago. 2017

12,6 mil > 2,1 mil personas estdn twittean.

7 mil personas estén twitteand.

Image 2. Popular and rude expressions used in threads.

Source: Twitter.

washings. Thaveadetergent athome that cost me
5 euros and it says it has enough for 30 washes.
40 euros would cost me to do 240 washes”) and,
by far, the so-called “vampirization” (refer-
ences to popular culture), through allusions to
current affairs, music, cinema, television series,
etc. (appearing among others Game of Thrones
or images of the Kardashian family). These
resources are not always reflected in the text of
the tweets but can also be presented through the
use of gifs or emoticons, which are very frequent
in some threads (image 3 and image 4).

The response to the threads is very good,
and the authors mostly highlight the feedback

e Antonio Martinez Ron @

Anoche mi hijo David (5) me pidié una hamburguesa que
tuviera "de ese jamén amarillo”. Tardé unos segundos en
comprender que se referia a una loncha de queso () Y
ya que hablamos de cémo flipa ver sus cerebros
forméndose en directo, ABRO HILO

ha dicho que me llevara todo pero no sé...
Revela el carrete.
No es tuyo, no te metas

finale

Nagore Sudrez @NagoreSuarez - 2 jun. 2019

investigando quién es Isabel Santiago %|

Nagore Sudrez @Na
iAy madre qué de gent

z - 2jun. 2019

no estd viva... iLuego os lo cuento bien!

A Nagore Sudrez @NagoreSuarez - 1jun. 2019
é’ } Vale, ahora el siguiente paso es intentar averiguar quien es Isabel
Santiago y si tiene algo que ver con Rafael (que tiene pinta de que si)
¢intento revelar el carrete o es meterme donde no me llaman? Merce me

{Buenos dias! Que me acabo de levantar (no soy de madrugar como veis
@) y me habéis escrito muchas cosas, jo. Voy a intentar ir a revelar el
carrete pero hoy domingo o veo chungo. Asi que voy a seguir

hasta esta noche no llego a mi casa pero os
adelanto que he encontrado algo sobre Isabel Santiago. Pista: parece que

they receive, with positive comments express-
ing affection or congratulations, as well as the
increase in the number of followers. Analysis
of the comments indicates that most of them
are positive comments, and the readers are very
participative, although there are always critical
users, above all those who compare the new
threads with previous ones that obtained a lot of
relevance. In many cases, the same comments
show the suspension of disbelief by users who,
although reading stories that may seem fic-
tional, are committed to the narrative to the
point of even feeling somewhat disappointed
when knowing that the facts are not real in the

4, Nagore Sudrez @NagoreSuarez - 20 mar.
} ¢Por quien creéis que deberia empezar? &

Juan 227 %
96,2 % Alex 60,8%
8% Soffa 165%

Nagore Sudrez @NagoreSuarez - 20 mar.
¥ A VER. Dejad de pedirme que me cargue el salén, no me voy a poner a
reventar sillas ni a acuchillar cojines, que no es mi casa. &

32m

Nagore Sudrez @NagoreSuarez - 21 mar.

g Bueno pues el pueblo ha hablado: mafiana veré qué informacion le puedo
sacar a Alex y seguiré intentando averiguar qué son los nimeros de la
nota.

8 0 38 am

Image 3. Stylistic resources used in Twitter threads.

Source: Twitter.
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Jot Down Magazine @ @JotOow
E1 mend es regular, pero se estd

CUrrance 1anto, Que N Me Gueo;

26 mar
1an bien t00a esta gente, estén
200 10 Vigilan y ya.

— :~‘
|\ AN

1)

@

Secret @secreto_gz - 28 may. 2019

Guardé tu nimero en mi agenda, POr SUPLESIO Con Ln nombre acorde 3
su duefio (capulio). Una vez ahadido tu contacto, simplemente con i a
whatsapp, ya tenia tu fote de perfil. La guardé en la galeria y esperé a
liegar a casa

Secret @secreto_gz - 28 may. 2019

£Sabes 10da 13 informacién que se puede obtener con un simple mévil?
Por supuesto, crees que si no o pones publicamente en redes sociales
tienes tode bajo control, pero tenia tu imagen de perfil

Desde Google imagenes, es facil atagir una imagen y hacer una
bisqueda relacionada.

Castro-Martinez, A., & Diaz-Morilla, P.
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®..

Lo cuento porque me aburro:

Hoy hemos tenido un juicio con una sefiora que nos
intentd robar unas plantillas de 75 céntimos

Por qué?
Por gilipollas

Dentro hilo

i

Jot Down Magazine & ain - 26 mar
£510 €5 mejor que el Negroni. £5 10 Que me permite respirar. Me dan
medicacion rara, a puiacs, mientras esperamos a la segunda prueda.

Esto es plural mayestético, porque estoy aislada. E1 médico me pasa
consula por tekéfono. Las enfermeras son las que arriesgan si no hay

otra.
vz

gle

-
—

iy %

complicado, ¢no?

(o5 623 ma ercccenes B

Secret @secreto_gz - 28 may. 2019
Parece que encontrar tu perfil de Facebook y en otras redes no es tan

63,2 mil Rotwoets 8,4 mil Twe

92,6 mil e gust

Go

Buscar por imagen

Maz b o con ns magen en

20 chino cabeon, es més, es majisimo y super buena

e tocas ios cornes mucho, oues le ode

Andrea @ @MenendezFaya - 23 may. 2018
La jueza leyd la declaracion del poicia y le recordd 3 'a sefiora que no
ibunal y que, segun las dos declaraciones en una estaba

Seecciona anched | N achvo e
Setece v Las mentias ponen triste al no Jests y de mala hostia a las juezas

Andrea @ e 23 may. 2018
Lo pregunté a mi 1amaba los 75 céntimos

€1 o que s610 queria que ela “me pide me perdona”

La sefiora entiende que el chino pide perddn y dice: NO LE PERDONO

€1 chino mira a a jueza: QUE ME PIDE ELLA A MI

AROra es un pProceso de INvestigacion que tU me has puesto 1acil. Fotos y
comentarics plblicos... Dime con quien andas y te ciré como eres (y lo
que te gusta). Me esperaba un poco més de ti

Andrea @ @MenendezFaya - 23 may. 2018
Yole dije que pidiera traductor, pero él cree que habla bien, vale?

Image 4. Cultural references present in Twitter threads

Source: Twitter.

conclusion. Others admit that, at some point
in the fictional threads, they detect that it is a
story created by the tweeter who is publishing
the thread but that they are so attracted to the
narrative rhythm that they continue reading it
until the end. The interviewees point out that
what is important for a thread to be successful
is that the content is good and not so much the
format it uses.

Conclusions

The general objective of this work has been
achieved by analysing in depth the narrative
potential of the Twitter thread creation tool,
which turns out to be very high and constitutes
a suitable channel for the users of the social
network to share various types of stories with
the rest of the community. In this sense, after
this approach, a basic classification of the types
of threads generated on this social network can
be proposed: their subject matter (humour,
mystery, terror...); their objectives (dissemi-
nation or entertainment); their interactivity
(whether they contain calls to action aimed at
the reader or they simply tell a story); their syn-
chronous (real or simulated) or asynchronous
development (those stories that have already

been told); the narrative elements they use
(possible combinations of text, image, video,
gif, emoticons, hashtags, mentions and links);
and their need for pre-production and audiovis-
ual production prior to the story being uploaded
onto the network.

The specific objectives have also been met,
namely studying the characteristics of the
threads, describing the language and stylistic
resources they use, determining the audiovisual
elements that contribute to structuring the dis-
courses and monitoring the levels of interaction
of the threads among the community.

It can be concluded that each type of thread
has its own characteristics and that each author
can achieve their own narrative voice through
not only the use of language, but also the dif-
ferent audiovisual elements that can be used
to compose their discourse. Common charac-
teristics include simple, direct and colloquial
language, the high use of cultural references that
help to connect with the audience, the absence
of hashtags in publications, first-person nar-
ration and the prevalence of mystery/intrigue
and humour. The number of tweets that make
up the threads does not condition their success,
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although it is usually related to the number of
interactions by increasing the chances of the
messages reaching the community.

The immediacy of digital social networks,
and especially Twitter, is key to making narra-
tive threads attractive to the audience, which
must be caught by a first tweet that effectively
invites the reader to continue with the thread,
which must contain small narrative tensions
to maintain attention. The configuration of
Twitter itself, which allows the combination of
text, images, videos, gifs, emoticons, hashtags
or hypertext, and which has its own metalan-
guage, with expressions and self-references that
are practically only captured by the platform’s
users, makes the community very participative
and makes the contents viral even if the user
does not have many followers, which is an indis-
pensable condition on other platforms.

The narrative in digital social networks has
naturally attracted the interest of the researchers
and in the practice of the users themselves. Its
study is relevant to understand the mechanisms
it uses and to develop new tools that contribute
to its functionality. Some lines of possible future
research in this area include analysing the
cultural differences in the use of threads, going
deeper into their narrative formats or studying
the transmedia content that accompanies them.

References

Aguado, J. M., Feijéo, C., & Martinez, 1. J. (2014).
El impacto del ecosistema movil en las indus-
trias culturales. Telos: Cuadernos de comuni-
cacién e innovacion, 99, 136-145. https://telos.
fundaciontelefonica.com/archivo/numero099/
el-impacto-del-ecosistema-movil-en-las-indus-
trias-culturales/

Andres-Suarez, L. (2010). El microrrelato espafiol. Una
estética de la elipsis. Menoscuarto.

Ballester, I. (2018). Yo también me acuerdo: la tuite-
ratura mexicana en torno a Margo Glantz. In C.
Alemany (Ed.), Las ficciones heterodoxas de Margo

Glantz (pp. 323-340). Visor Libros.

Berganza-Conde, M. R., & Ruiz-San-Romadn, J. A.
(2005). Investigar en comunicacién: guia prdctica de
métodos y técnicas de investigacién social en comuni-
cacion. McGraw Hill.

Canavilhas, J. (2015). Nuevos medios, nuevo eco-
sistema. El profesional de la informacion, 24(4),
357-362. https://doi.org/10.3145/epi.2015.jul.01

Colén, C. (2015). Tuiteratura: Una nueva opcidn tec-
nolégica para contar historias. Tema y variaciones
de literatura: Literatura electrénica, 45, 201-218.
http://hdl.handle.net/11191/5109

Diaz-Morilla, P., & Castro-Martinez, A. (2018).
Nuevas férmulas de aplicaciéon del branded
content en microteatro. InJ. Herrero, & M. Trenta
(Coords.), Comunicacién y misica: mensajes, mani-
festaciones y negocios (pp. 1698-1717). Universidad
de LaLaguna.

Escandell Montiel, D. (2014). Tuiteratura: la frontera
delamicroliteraturaenel espaciodigital. Iberical.
Revue d'études ibériques et ibéro-américaines, 5,
37-48.  https://www.researchgate.net/publica-
tion/261698461 Tuiteratura la frontera de la_
microliteratura_en_el espacio_digital

Ette, O., Ingenschay, D., Schmidt-Welle, F., & Valls,
E. (2015). MicroBerlin: de minificciones y microrrela-
tos. Bibliotheca Ibero-Americana.

Freitas, C., & Castro, C. (2010). Narrativas audiovi-
suales y tecnologias interactivas. Revista Estudios
Culturales, 5, 19-42. https://dialnet.unirioja.es/
servlet/articulo?codigo=3739970

Guarinos, V. (2009). Microrrelatos y microformas. La
narraciénaudiovisualminima. Admira, (1), 33-53.
https://doi.org/10.12795/AdMIRA.2009.01.03

Levine, R., Locke, C., Searls, D., & Weinberger, D.
(1999). The Cluetrain Manifesto: The End of Business
as Usual. https: //www.cluetrain.com/

Liu, X. (2019). Tuitescritura y Tuiteratura en China:
Microrrelato en Weibo. Microtextualidades.
Revista Internacional de microrrelato y minificcion,
5, 153-162. https://revistas.uspceu.com/index.
php/microtextualidades/article/view/209/122

Lowman, S., & Correa-Diaz, L. (2015). La tuit
(er)-ficcién en el (ciber) espacio literario hispa-
no-americano. Letras Hispanas, 11, 300-313.
https://gato-docs.its.txstate.edu/jcr:f9b63522-
d8b5-4fbb-b150-2d8008b06294/2016-02-01%20
Lowman.pdf

94


https://telos.fundaciontelefonica.com/archivo/numero099/el-impacto-del-ecosistema-movil-en-las-industrias-culturales/
https://telos.fundaciontelefonica.com/archivo/numero099/el-impacto-del-ecosistema-movil-en-las-industrias-culturales/
https://telos.fundaciontelefonica.com/archivo/numero099/el-impacto-del-ecosistema-movil-en-las-industrias-culturales/
https://telos.fundaciontelefonica.com/archivo/numero099/el-impacto-del-ecosistema-movil-en-las-industrias-culturales/
https://doi.org/10.3145/epi.2015.jul.01
http://hdl.handle.net/11191/5109
https://www.researchgate.net/publication/261698461_Tuiteratura_la_frontera_de_la_microliteratura_en_el_espacio_digital
https://www.researchgate.net/publication/261698461_Tuiteratura_la_frontera_de_la_microliteratura_en_el_espacio_digital
https://www.researchgate.net/publication/261698461_Tuiteratura_la_frontera_de_la_microliteratura_en_el_espacio_digital
https://dialnet.unirioja.es/servlet/articulo?codigo=3739970
https://dialnet.unirioja.es/servlet/articulo?codigo=3739970
https://doi.org/10.12795/AdMIRA.2009.01.03
https://www.cluetrain.com/
https://revistas.uspceu.com/index.php/microtextualidades/article/view/209/122
https://revistas.uspceu.com/index.php/microtextualidades/article/view/209/122
https://gato-docs.its.txstate.edu/jcr:f9b63522-d8b5-4fbb-b150-2d8008b06294/2016-02-01%20Lowman.pdf
https://gato-docs.its.txstate.edu/jcr:f9b63522-d8b5-4fbb-b150-2d8008b06294/2016-02-01%20Lowman.pdf
https://gato-docs.its.txstate.edu/jcr:f9b63522-d8b5-4fbb-b150-2d8008b06294/2016-02-01%20Lowman.pdf

Ocnos (2021), 20 (1): 82-95
DOI 10.18239%/0cnos_2021.20.1.2481

Martinez, I. J., & Aguado, J. M. (2006). El desarrollo
de la telefonia movil como plataforma media-
tica. Hologramdtica. UNLZ, 3(5), 21-39. http://
www.cienciared.com.ar/ra/usr/3/279/n5 vl _

pp21 39.pdf
Pérez, T. A., & Salgado, G. S. (2019). Géneros dis-
cursivos digitales: fanfiction y tuiteratura.

Contextos: Estudios de Humanidades y Ciencias
Sociales, 43, 1-29. http://revistas.umce.cl/index.
php/contextos/article/view/1494/1536

Posada, A. R. (2020). La escritura acelerada: tec-
nologia y turbocapitalismo en la tuiteratura de
Santiago Eximeno. Ogigia. Revista electrénica
de estudios hispdnicos, 27, 117-142. https://doi.
org/10.24197/0gigia.27.2020.117-142

Roig, A., San Cornelio, G., & Ardévol, E. (2017).
Selfies metodologias
hibridas para el estudio del selfie en contexto.

y eventos culturales:
In IX International conference on communication
and reality (pp. 263-274). Blanquerna School of
Communication and International Relations,
Universitat Ramén Llull, Barcelona, file:///C:/
Users/SEMINARIO%2041A /Downloads/selfies-
yeventosculturales.pdf

Castro-Martinez, A., & Diaz-Morilla, P.

Twitterature: telling stories with the threads and resources of Twitter

Romero, R. M. N. (2015). De bitacoras y redes. La
literatura en el océano transmediatico. Dialogia:
revista de lingiiistica, literatura y cultura, 9,
288-303. https://journals.uio.no/Dialogia/article/
view/2596/2308

Ruano, S. (2009). Internet y la telefonia mévil nuevos
soportes para distribuir contenidos audiovisua-
les. Razén y palabra, 14 (68), 1-17. https://www.
redalyc.org/pdf/1995/199520297025.pdf

Teddlie, C., & Tashakkori, A. (2010). Overview
of Contemporary Issues in Mixed Methods
Research. In A. Tashakkori & C. Teddlie (Eds.),
Handbook of Mixed Methods in Social and Behavioral
Research (pp. 1-41). SAGE Publications. https://
doi.org/10.4135/9781506335193.n1

Torres Begines, C. (2016). Literatura en Twitter. A
proposito del Twitter Fiction Festival. Castilla.
Estudiosde Literatura, 7, 382-404. https://revistas.
uva.es/index.php/castilla/article/view/320/322

Wimmer, R. D., & Dominick, J. R. (1996). La investi-
gacion cientifica de los medios de comunicacién: una
introduccién a sus métodos. Bosch.

95


http://www.cienciared.com.ar/ra/usr/3/279/n5_v1_pp21_39.pdf
http://www.cienciared.com.ar/ra/usr/3/279/n5_v1_pp21_39.pdf
http://www.cienciared.com.ar/ra/usr/3/279/n5_v1_pp21_39.pdf
http://revistas.umce.cl/index.php/contextos/article/view/1494/1536
http://revistas.umce.cl/index.php/contextos/article/view/1494/1536
https://doi.org/10.24197/ogigia.27.2020.117-142
https://doi.org/10.24197/ogigia.27.2020.117-142
file:///C:/Users/SEMINARIO%2041A/Downloads/selfiesyeventosculturales.pdf
file:///C:/Users/SEMINARIO%2041A/Downloads/selfiesyeventosculturales.pdf
file:///C:/Users/SEMINARIO%2041A/Downloads/selfiesyeventosculturales.pdf
https://journals.uio.no/Dialogia/article/view/2596/2308
https://journals.uio.no/Dialogia/article/view/2596/2308
https://www.redalyc.org/pdf/1995/199520297025.pdf
https://www.redalyc.org/pdf/1995/199520297025.pdf
https://doi.org/10.4135/9781506335193.n1
https://doi.org/10.4135/9781506335193.n1
https://revistas.uva.es/index.php/castilla/article/view/320/322
https://revistas.uva.es/index.php/castilla/article/view/320/322

	Introduction 
	Method 
	Table 1  Threads that make up the sample
	Table 2 Content analysis sheet

	Results 
	Table 3 Total thread interactions
	Table 4 Average number of thread interactions
	Figure 1 Topic of the threads
	Image 1. Examples of successful audiovisual resources applied to Twitter threads.  Source: Twitter.
	Figure 2 Level of pre-production and audiovisual production of the threads
	Image 2. Popular and rude expressions used in threads. Source: Twitter. 
	Image 3. Stylistic resources used in Twitter threads. Source: Twitter.
	Image 4. Cultural references present in Twitter threads Source: Twitter. 

	Conclusions 
	References 

